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CFP: 2 SESSION AT UAAC (QUÉBEC, 24-27 OCT 19)
Québec, QC, Canada, October 24 - 27, 2019
Deadline: Jun 7, 2019
EXTENDED DEADLINE: June 7, 2019
[1] Museums and Celebrity Culture: Historical and Critical Perspectives
[2] Session 55: Open Session: National Network for the Study and Promotion of Latino Canadian Art and Latin American Art in Canada
[1] From: Maria Silina <silina.mariia@uqam.ca>
CFP: Museums and Celebrity Culture: Historical and Critical Perspectives
Deadline: May 31, 2019
We are pleased to announce call for paper proposals for the panel “Museums and Celebrity Culture: Historical and
Critical Perspectives”, which will be a part of the 2019 Conference of the Universities Art Association of Canada
(UAAC).
The conference will take place on 24-27 October 2019, Hilton Hotel, Québec, QC
This session is a reflection on museums and the phenomenon of celebrity culture. Museums are institutions that
channel celebrity culture as a part of the global creative industry and mass culture. Today, it is evidenced in the
boom in blockbuster exhibitions and large-scale collaborations of museums with film and fashion industry. In history, too, exhibitions and artworks on display had already served as an attraction to the enlightened public.
Museums are also celebrity institutions in their own right – they have established fame as disseminators of high culture, based on collections of artworks whose value is inflated by art market prices. They also act as containers of creativity and provide a ready-made, social-media worthy experience, which is valued in the modern experiential
economy. Recently, music stars and opinion leaders like Beyoncé and Jay-Z have instrumentalized the Louvre as an
agent of the star system with its appearance in their recent music video “Apeshit”.
The synergy of museums and the marketing industry is increasingly prevalent. Museums have become highly visible and controversial agents of the hyper-and overproduction of cultural goods and commercialized public spaces.
This is especially evident in the recent museum construction boom in Museum quartiers and museum islands, as
well as the ongoing popularity of museums in China, Abu Dhabi, and Dubai built by starchitects which are recognized as new brandscape spots and mass-tourism attractions.
This evolution of the institution of the museum raises new concerns for the strategic management (acquisition,
public criticism) of artistic celebrities in museum collections in the time of the #metoo movement, increasing calls
to decolonize cultural institutions, and the vital importance of actively engaging underrepresented artists and communities into museums.
Topics of discussion include but are not limited to:
- Theoretical and critical implications of relationships between museums and celebrity culture.
- Global history of blockbuster exhibitions.
- Art marketing strategies in building celebrity agenda by/in museums.
- Artistic celebrity and acute questions of museum acquisition policy.
- Museums as celebrities in the contemporary star system (starchitects, brandscapes, mass-tourism)
- Museum politics and contemporary populism.
Please, submit your paper proposal (150 words) and short one-page bio/CV to the session chairs:
Maria Silina, Université du Québec à Montréal silina.mariia@uqam.ca
Lynda Jessup, Queen’s University lynda.jessup@queensu.ca
[2] From: Analays Alvarez Hernandez <analays.alvarez@gmail.com>
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CFP: Session 55: Open Session: National Network for the Study and Promotion of Latino Canadian Art and Latin
American Art in Canada
Deadline: May 31, 2019
This open session welcomes proposals that seek to foster and disseminate knowledge in Canada of all aspects of Latino Canadian art and Latin American art, from pre-Columbian and colonial periods to modern and contemporary
art. The objective of this session is to bring together collaborators and proposals for the creation of a national network for the study and promotion of Latino Canadian art and Latin American art in Canada. We accept proposals in
French and English/Nous acceptons les propositions en français et en anglais.
Chairs / Présidentes :
Alena Robin | Analays Alvarez Hernandez
Western University | University of Ottawa
Conference regulations / Règles de participation :
- Submissions have to be sent to the session chairs Analays Alvarez Hernandez <analays.alvarez@gmail.com> and
Alena Robin <arobin82@uwo.ca> by May 31, 2019, at the latest.
- Submissions must include: the name and email address of the applicant;
the applicant’s institutional affiliation and rank; the paper title; an
abstract (300 words maximum); and a brief bio (150 words maximum).
- Proposals are invited from permanent and contractual faculty, independent scholars and artists, and graduate students in terminal degree programs (examples: PhD, MFA, MDes, etc.) who are engaged in the visual arts (studio practice, art history, visual culture, material culture, museum studies, art conservation, etc.). MA students are not permitted to give papers at the conference.
- Proposals may be submitted by current members or non-members of UAAC.
- Non-members must become members of UAAC and pay registration fees in order to present a paper at the conference. Membership dues and
registration fees must be received by September 15, 2019.
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