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Exhibiting Art for Sale, Journal for Art Market
Studies Vol.2, No. 1

Susanne Meyer-Abich, Deutsches Zentrum Kulturgutverluste

The third issue of the Journal for Art Market Studies focuses on the role and development of the
exhibition space in a commercial context, from the American barbershop to veritable art trade
palaces built in Munich around 1900, as well as both forerunners of and alternatives to today's
commercial gallery spaces.
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